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Our summer is almost over and the start of school is here whether we are ready or not.  
With it we say good bye to friends who are moving on to new schools  and hello to new 
friends who are joining our programs.  It is an exciting but stressful time for everyone, 
parents, children and staff, but we will work together to make it as smooth as transition 
as possible for everyone.  Keeping the lines of communication open is the most im-
portant part to this transitional time, so if you have any questions or concerns, please 
speak to your classroom staff or see Opal or Barb in the office. 
 
There have been some changes to the classroom teachers.  The room assignments are 
listed to the right.  Mr. Singh works primarily in the Preschool Room 107 and Miss Lorna 
works primarily in Room 105, but they oversee the front line staff and can answer most 
questions about all the programs. 
 
A big change for new FDK parents—we do not provide lunch for your children, so you 
need to send a lunch and snacks (for during the school day) for them.  We will still have 
morning snack (which ends at 8:15) and after school snack for them.   
 
Drop-off can be a confusing time for families who are moving programs.   Preschool and 
Toddler children will be dropped off in their classrooms as usual.  FDK children will be 
dropped off in Room 109 before 8:30.  After 8:30, they need to be brought to the pre-
school playground where their school teachers will pick them up at 8:45.  Our staff will 
be in the yard to help the teachers find their children until they get used to all of them.  
The FDK staff will pick the kids up in the hall at 3:15 and take them outside to play before 
coming in for snack at 4:00. 
School age children will be dropped off in Room 105 until 8:30.  After 8:30, they can be 
dropped off in the school age side yard where their teachers will pick them up at 8:45.  
Our staff will also be in that yard until 9:00 to help teachers and students find each other.  
The SA staff will pick their children up in the hall at 3:30 and they will have snack before 
their afternoon program. 
As per the Parent Handbook, parents need to make contact with one of the staff in 
the programs both at drop-off and pick up time.   
If your child is going to be away from the after school program, please email or call 
the office so that the staff are not spending time looking for your child.  Also, if 
someone other than your regular pick-up people is picking up your children, you 
must let us know beforehand and that person needs to have I.D. 
 
FDK and SA children will need to have a pair of indoor shoes for daycare to avoid 
shoes travelling back and forth from their school classroom and possibly going miss-
ing. 
 
Dates to be aware of: 
September 1st—Last day of summer program—closing at 3:15 (Pizza lunch) 
September 4th—Closed for Labour Day 
October 6th—PA Day Daycare open all day 
October 9th—Closed for Thanksgiving Monday 
November 17th—PA Day, Daycare open all day 
December 1st—PA Day, Daycare open all day 
 
 “Be kind whenever possible.  It is always possible.”  Dalai Lama 
 

SUNNYSIDE GARDEN DAYCARE CENTRE 

 

FALL NEWSLETTER 



Inside Story Headline 

This story can fit 75-125 
words. 

Selecting pictures or graphics 
is an important part of adding 
content to your newsletter. 

Think about your article and 
ask yourself if the picture 
supports or enhances the 
message you’re trying to 
convey. Avoid selecting imag-
es that appear to be out of 
context. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 
and import into your newslet-
ter. There are also several 
tools you can use to draw 
shapes and symbols. 

Once you have chosen an 
image, place it close to the 
article. Be sure to place the 
caption of the image near the 
image. 
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Inside Story Headline 
This story can fit 100-150 words. 

The subject matter that appears in newsletters is virtually endless. You can include 
stories that focus on current technologies or innovations in your field. 

You may also want to note business or economic trends, or make predictions for your 
customers or clients. 

If the newsletter is distributed internally, you might comment upon new procedures 
or improvements to the business. Sales figures or earnings will show how your busi-
ness is growing. 

Some newsletters include a column that is updated every issue, for instance, an ad-
vice column, a book review, a letter from the president, or an editorial. You can also 
profile new employees or top customers or vendors. 
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“To catch the reader's attention, place an interesting sentence or quote from the 
story here.” 

This story can fit 150-200 words. 

One benefit of using your newsletter as a promotional tool is 
that you can reuse content from other marketing materials, 
such as press releases, market studies, and reports. 

While your main goal of distributing a newsletter might be to 
sell your product or service, the key to a successful newslet-
ter is making it useful to your readers. 

A great way to add useful content to your newsletter is to 
develop and write your own articles, or include a calendar of 
upcoming events or a special offer that promotes a new 
product. 

You can also research articles or find “filler” articles by ac-
cessing the World Wide Web. You can write about a variety 
of topics but try to keep your articles short. 

Much of the content you put in your newsletter can also be 
used for your Web site. Microsoft Publisher offers a simple 
way to convert your newsletter to a Web publication. So, 
when you’re finished writing your newsletter, convert it to a 
Web site and post it. 
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tent from other marketing materials, such as press releases, market studies, and re-
ports. 

While your main goal of distributing a newsletter might be to sell your product or 
service, the key to a successful newsletter is making it useful to your readers. 

A great way to add useful content to your newsletter is to develop and write your own 
articles, or include a calendar of upcoming events or a special offer that promotes a 
new product. 

You can also research articles or find “filler” articles by accessing the World Wide 
Web. You can write about a variety of topics but try to keep your articles short. 
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PLEASE  
PLACE  
STAMP  
HERE 

Your Name 
Your Address Line 1 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 
 
Phone: 555-555-5555 
Fax: 555-555-5555 
E-mail: someone@example.com 

Mailing Address Line 1 

Mailing Address Line 2 

Mailing Address Line 3 

Mailing Address Line 4 

Mailing Address Line 5 

Back Page Story Headline 
This story can fit 175-225 words. 

If your newsletter is folded and mailed, this story will appear on the back. So, it’s a good 
idea to make it easy to read at a glance. 

A question and answer session is a good way to quickly capture the attention of readers. 
You can either compile questions that you’ve received since the last edition or you can 
summarize some generic questions that are frequently asked about your organization. 

A listing of names and titles of managers in your organization is a good way to give your 
newsletter a personal touch. If your organization is small, you may want to list the names 
of all employees. 

If you have any prices of standard products or services, you can include a listing of those 
here. You may want to refer your readers to any other forms of communication that 
you’ve created for your organization. 

You can also use this space to remind readers to mark their calendars for a regular event, 
such as a breakfast meeting for vendors every third Tuesday of the month, or a biannual 
charity auction. 

If space is available, this is a good place to insert a clip art image or some other graphic. 


